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BRAZIL IN THE 
LAST DECADE



Economical “roller

coaster”, after

2008 crisis;

Tax reduction, such as the IPI 

for vehicles, and the credit clearance

for financial institutions, guaranteed

a certain stability in the first years;

It was one of the best years

in the industry, with more than

3 million new licensed vehicles;

Credit “Avalanche”

with approximately

R$ 208 bilhões
released between

2010 and 2011;

After an annual growth rate of 4%

until 2014, the country entered a 

strong recession, with negative numbers

for the rate, reaching - 3,7%;

2009

BRAZIL IN THE LAST DECADE



Heating the engines: custom-made products

FINANCING CONSORTIUM LEASING INSURANCE

• Fixed and monthly installments;

• New and used vehicles;

• Plans available for Individuals

and Companies;

• Payment deadline from

12 to 60 months;

• Possibility of including Chevrolet 

Insurance values in the financing.

• No incidence of interest rate 

and membership rate;

• Payment deadline

up to 84 months;

• Plans available for Individuals

and Companies;

• R$25 mil prizes drawn weekly

by the Federal Lottery.

• Fixed and monthly

installments;

• New vehicles;

• Payment deadline

up to 60 months;

• Pre-fixed rates;

• IOF exemption;

• Chevrolet Plus (personal,

unforeseen events

coverage);

• Proteção Mecânica 

Chevrolet (extended

warranty); 

• Nota Garantida

(coverage of the difference

on vehicle devaluation).

BRAZIL IN THE LAST DECADE



Heating the engines: the recovery of growth

BRAZIL IN THE LAST DECADE

Of the total credit,

R$48 BILLION
went to light

vehicles only

52%
were

financed;

4%

8% GROWTH 
in the number of

licensed

new vehicles
between 2018

and 2019

were acquired

through a 

consortium and

Protagonism of banks

(from automotive industry) 

on vehicle financing and

leasing, with more than

R$ 125 BILLION 

RELEASED
(the best mark since 2014)

Among all the

vehicles sold,

1% by leasing



Licensed new vehicles

(SOURCE: 

ANFAVEA)

BRAZIL IN THE LAST DECADE

CHEVROLET ONIX:
The best selling car

since 2015!

2012

2.850.509
19,16%

2013

2.876.423
19,08%

2014

2.718.542
18,11%

2015

2.480.533
13,35%

2016

1.716.989
17,74%

2017

1.933.678
18,04%

2018

2.475.537
15,74%

2019

2.665.583
17,84%

2016

1.716.989



Heating the engines: how vehicles are purchased

BRAZIL IN THE LAST DECADE

M A R K E T

X

(SOURCE: ANEF/ DADOS INTERNOS)

(Pen.)



GM Financial’s Market Share
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(SOURCE: MEGADATA / CETIP-B3)



CONSORTIUM: a new 

modality for new times
Exponential increase in the number of new licensed vehicles

that were acquired through consortia, with transactions that

total R$106.8 billion in credit, only in 2018.

YEAR 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019
until December

SOLD QUOTAS 447.245 580.569 806.762 881.500 931.500 898.500 998.200 1.096.250 1.129.600 1.159.000 1.273.000

REWARDED QUOTAS
196.082 223.424 304.485 355.600 397.000 468.500 523.000 523.500 549.000 565.750 401.570

CONSORTIUM - LIGHT VEHICLES

BRAZIL IN THE LAST DECADE

(SOURCE: ABAC)



GM FINANCIAL BRASIL
AND GM BRASIL IN NUMBERS



GM FINANCIAL BRASIL IN NUMBERS

90 years

Expertise

in financing, 

insurance, 

leasing and

consortium

AAA rate on

Fitch Ratings

R$460.9 million

net profit in 2019, 

company record

in the country

Equity of

R$2.6 billion

GM has been leader

since 2015, with 17.6% 

market share and the

best-selling vehicle

for 4 years, the

Chevrolet Onix

* This additional data refers to GM Brasil



GM FINANCIAL BRASIL IN NUMBERS

90 years

Expertise

in financing, 

insurance, 

leasing and

consortium

AAA rate on

Fitch Ratings

R$460.9 million

net profit in 2019, 

company record

in the country

Equity of

R$2.6 billion



• São Caetano do Sul: 330 thousand

• Gravataí: 350 thousand

• São José dos Campos: 60 thousand

Corresponding year to the opening of each headquarters, as well as its specificity.

GM BRASIL

Annual production 

capacity:

Total: 740THOUSAND

GRAVATAÍ (2000)
Manufacture

MOGI DAS CRUZES (1999)
Stamping

SÃO CAETANO DO SUL (1925)
Manufacture

SÃO JOSÉ DOS 

CAMPOS (1959)
Manufacturing, Engines 

and Transmission

JOINVILLE (2013)
Engines

SOROCABA (1996)
Parts

INDAIATUBA (1974)
Test field



HOW WE DO IT



We are guided by the passion for what we

do and by our strategic values and priorities

HOW WE DO IT

THINK ABOUT THE CUSTOMER
Support the loyalty of customers in

the sector by developing empathy and

considering their needs in everything we do

STRATEGIC 

PRIORITIES
VALUES

PARTNERSHIP WITH GM
Integrate our data, products and

services perfectly with GM to create

compelling mobility solutions

IMMERSION IN THE DIGITAL AGE
Improve connectivity, enabling multichannel

digital delivery of our services, digitize

processes, generate data and take advantage

of advanced analytics to support innovation

OPERATIONAL EXCELLENCE
Optimize our main business processes through

external references, design of services and

other continuous improvement tools

WINNING CULTURE
Prioritize employee development, empower

team members, hold yourself and others

responsible and create an environment

where team members feel connected, 

explore possibilities and prosper

We win with

INTEGRITY always
doing the right thing

We attract our CLIENTS
for life, placing them

at the center of

everything we do

We promote

TEAMWORK to achieve
extraordinary results

We work for 

operational

EXCELLENCE

We promote the

GROWTH OF TEAM 

MEMBERS and invest

in our COMMUNITIES



Since 2017, GM Financial has acted in line with GM, in an integrated positioning of its 

commercial brands, adopting brand, visual identity and tone of voice. All aligned to provide

a unique brand experience to our customers, in all points of contact with us .

One brand. The same experience.

HOW WE DO IT



Corporate 

governance

Management oriented by

efficient and sustainable

performance, with integrity

and focused on nurturing

positive relationships with

our stakeholders;

Compliance

Dissemination of the culture

of compliance with internal

regulations and policies,

in addition to meeting the

expectations and requirements

of regulatory agencies and

other stakeholders;

Risk Management

Identification, analysis, 

measurement, control, reporting

and continuous monitoring of

performance indicators aimed

at mitigating adverse effects

resulting from the interaction

between all the institution's risks.

Internal controls
Ensure sufficient controls and

adherent to internal policies, 

practices and procedures,

in support of Corporate 

Governance, Compliance

and Risk Management.

HOW WE DO IT

How we conduct our business:



WE INVEST IN OUR 
COMMUNITIES AND
IN OUR PEOPLE



Lei de Incentivo ao Esporte
Sports Incentive Law

Fundo da Infância

e da Adolescência (FIA);
Childhood and Adolescence Fund

Programa Nacional de Apoio

à Atenção da Saúde da Pessoa 

com Deficiência PRONAS/PCD
National Program to Support Health Care

for Persons with Disabilities

Programa Nacional de Apoio à 

Atenção Oncológica – PRONON
Oncology Care National Support Program

WE INVEST IN OUR COMMUNITIES AND OUR PEOPLE

In addition to our commitment to the development of our team, we are investing more 

and more in social, cultural and sports programs, through incentive laws:

How we do it?

In line with our values, we invest

to, in addition to supporting millions

of Brazilians, engage people in the

transformations we want to see

in the world.

Lei Rouanet
Rouanet Law



WE INVEST IN OUR COMMUNITIES AND OUR PEOPLE

Some programs we support



Time do Bem – Volunteering

WIN – Women’s Inspiration Network

Since 2015, our employees actively participate, autonomously and independently, in social 

actions selected collectively. The actions involve collecting food and clothing, for example, 

and volunteer work projects.

Affinity group for employees whose premise is to support the recruitment, retention and

development of talented women across the organization. Dedicated to nurturing a fair 

and balanced work environment, with equal opportunity and respect for all. With a global 

initiative, it is structured in committees that provide education, culture and debates about

the needs of women.

WE INVEST IN OUR COMMUNITIES AND OUR PEOPLE

Some programs we support



TEAMWORK 
RESULTS



Source: Chevrolet Financial Services Financial Statements 2012-2019

Notes:: https://www.chevroletsf.com.br/pages/demonstrativo-financeiro.aspx

TEAMWORK RESULTS

Proven Evolution

Basel index



GMAC Retail

Portfolio

GMAC Whosale

Portfolio

+1,75% +8,92%

Total portfolio

+3,88%

TEAMWORK RESULTS

Proven Evolution
GMAC Bank Commercial Activity: Retail and Wholesale

Increase in the total amount (Retail +

Floor Plan) financed by GM Financial, 

following the recovery of the Brazilian

automotive market:



TEAMWORK RESULTS

Consórcio Chevrolet
Success for over 40 years

2019 – Consórcio Chevrolet 

achieve the sales market 

leadership position among all 

captive consortium administrators 

of representation in the market.



Launched in 2018, o Seguro Proteção 

Mecânica (Mechanical Protection

Insurance) already corresponds to

23% of sales.

TEAMWORK RESULTS

Insurance
Complete security

PENETRATION



TEAMWORK RESULTS

Diversity of Source of Fundings

More than R$2 billion were raised through Financial Bills, currently representing almost 20% of the funding portfolio in 2019.



TRUST AND 
INNOVATION



2016

2017

2018
Note confirms the global 

commitment to excellence

in credit ratings.

1ª emission of Financial 

Treasury Bills, in the

amount of R$300 million.

Net profit, in Brazil, 

reaches its best mark, 

exceeding R$405 million.

Net profit beats another

historical record, reaching

R$460 million.
2019

TRUST AND INNOVATION

Solidity that comes from Transparency: AAA rating on Fitch Ratings
In its report, the organization highlighted the main reasons for the note:

In 2018, the entry of

funds from the two

Public Offerings of

Financial Treasury

Bills strengthens the

asset base.

Excellent performance as a captive

bank from automotive industry , with

a stable business model, without

major variations over the years.

Comfortable liquidity, with

funding from large banks, via 

interbank deposits, financial 

bills and assignment contracts

with co-obligation.



TRUST AND INNOVATION

Inovation that makes the difference: SIMULATOR
To facilitate even more the daily routine of our partners and customers, we have invested in solutions and initiatives such as the Chevrolet 

simulator. Digital, simple and affordable. Some functions are:

ON-LINE 

SIMULATIONS

CUSTOMIZABLE 

SYSTEM

COMBOS FOR 

THE SALE OF 

INSURANCE

CONTROL OF SHOP 

CLICK AND DRIVE 

CONDITIONS

ONLINE LEADS
ELECTRONIC 

SIGNATURE



TRUST AND INNOVATION

Inovation that makes the difference: CONTENT
In addition, we have developed content products such as the interactive e-book, with guidelines on how to

declare acquisitions made through Chevrolet Serviços Financeiros products in the income tax.



TRUST AND INNOVATION

Inovation that makes the difference: EDUCATION
We have also developed the Guia de Crédito Consciente (Credit Conscious Guide): a section

on our website with explanations and tips on how to have a healthy and organized financial life.

Access:

https://www.chevroletsf.com.br/guia-de-crédito-consciente/introdução/Pages/default.aspx



TRUST AND INNOVATION

And as a way to stimulate the market and support the efforts of our Chevrolet Network partners, 

we plan and execute campaigns to present and offer our products to customers.

Inovation that makes the difference: CAMPAIGNS



THE OPTIMISM IS BIG AND WE ARE SURE THAT THE 

NEXT YEAR WILL BE FULL OF GREAT STORIES AND 

EVEN BETTER RESULTS FOR EVERYONE!




